Zboznované i nendvidéné reklamy
(Advertising: A Love-Hate Relationship)
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Zboznované i nenavidéné reklamy (Advertising: A Love-Hate Relationship)

Anotace

Medialnévychovna lekce se zaméfenim na reklamu se realizuje ve dvou vyucovacich hodinach anglického
jazyka.

Zvolena metoda CLIL umoznuje jak rozvoj zaka v oblasti medidlni gramotnosti, tak i rozsifent jejich jazy-
kovych znalosti: slovni zasoby z oblasti reklamy a gramatickych jevii (modalni sloveso should, rozkazovaci
zpusob). Jsou procvicovany vSechny ctyti jazykové dovednosti (poslech, ¢teni, mluveni a psani). Cviceni
zohlednuji jazykovou troven B1, ktera odpovida maturitni zkousce.

Mezi dvéma vyucovacimi hodinami Zaci plni kreativni domaci kol, na jehoz hodnoceni se na zacatku

pristi hodiny podili cela tfida.

Vychovné vzdélavaci cile

Zéci si uvédomi vliv reklamy na jejich rozhodovani. Rozpoznaji rasisticky, sexisticky a nésilny obsah, ke
kterému zaujmou negativni postoj a vyjadii ho jak ustné, tak pisemné. Vysvétli pojem klamava reklama
a jsou vici ni obezretni. Na zéakladé pozadavki a doporuceni vytvori ¢asopiseckou reklamu. Zhodnoti
praci druhych (v8imaji si jak pozitiv, tak negativ) a dokazi naslouchat nazortim ostatnich.
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Zdroj vychoziho textu

https://www.youtube.com/watch?v=a4JevymAnEA

https://www.boredpanda.com/vintage-ads/?utm_source=google&utm_medium=organic&utm_cam-
paign=organic
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Neprozrazujeme, ze se v nasledujici hodiné budeme vénovat reklamé a namotivujeme zaky ke zhlédnuti zajimavého videa
o technickém pokroku.

Watch the video and write down as much serious information about the experiment as you can.

https://www.youtube.com/watch?v=a4JevymAnEA

Po zhlédnuti videa dame prostor k diskusi, jako odrazovy mustek slouzi zadany ukol (informace o experimentu), ale
muzeme pridat i otazku na profese, které se tam k experimentu vyjadrovaly (experti, védci, aktér). Pokud zadny z zaku ne-
odhali, Ze se jedna o reklamu, pustime jim znovu zavér a pak se zeptame, pro¢ video kon¢i zabérem na bezdratovou nabijec-
ku. Vénujeme se tématu, ze reklama ma hodné podob a Ze experti a védci mohou byt jen herci.

Pokracujeme speakingem s tématem reklamy v obecné roviné. Polozime do pléna nebo adresné nékolik otazek s tématem
reklamy.

Do advertisements influence your choices? Why/Why not?
What is your favourite TV commercial? Why? If you do not have any, tell us why.
How would you describe false advertising? Give us some examples.

What bothers you more? Commercials in the middle of the film or pop-ups?
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Can you imagine the world without advertisements? What would it be like?

Read the following advertising quotes and choose the one which resonates with you most.

Advertising is legalized lying.
- H. G. Wells

Simplicity is the ultimate sophistication.

- Leonardo Da Vinci If you can't explain it to a six year old,

you don’t understand it well enough yourself.
— Albert Einstein

Great content is the best sales tool in the world.

— Marcus Sheridan

The difference between the almost right word and the right
word is the difference between the lightning bug and the lightning.
- Mark Twain

Now, share your opinion with your neighbour. You have got 3 minutes.

Is there a pair which chose the same quote? Tell us about it. (Which quote is it? What did you agree on?)



Do you know the authors of the quotes in exercise no 2?

Fill in the table. You can work in pairs and use the internet.

NAME NATIONALITY PROFESSION
H. G. Wells English sci-fi writer
Leonardo Da Vinci Italian artist, scientist, inventor
Albert Einstein German physicist
Mark Twain American writer
Marcus Sheridan American marketing expert, speaker

Your homework is to create a magazine advertisement. You can use any tools you want. There are two
types of products you can choose from.

a. A product which is currently in your fridge.

b. Your favourite cosmetics product.

Let your imagination fly and follow the tips below at the same time.
At the beginning of the the next lesson, we will vote for the best advertisement so do your best! Good luck!

D TRICKS FOR MAKING

Tips AN RTISEMENTS

SUCCESSFUL PRODUCT ADVE
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e The text should be short and easily readable

e  Show the product while being used (not in the packaging)

e Choose attractive people

e Emphasize words transmitting emotions

e The text should describe features, not use

e The pictures should be placed on the left and the text on the right
e Mottos should be rhymed (puns are great too!)

e Logos should be visible

e Mention solutions to various problems the product can provide

e Make your ad stand out among others (make your ad upside down,
use eye-catching photo... be creative!)

svvr

gramatice, a to zejména pouziti modalniho slovesa should (pouzivame pti doporuceni, co by mél doty¢ny udélat)
a rozkazovaciho zptsobu (pouzivame u popisu cesty, receptu na pfipavu pokrmu...).



Na nasledujici hodinu si pfipravime ocislované prace zakt a nadobu, do které se budou hazet hlasovaci listky.

Look at your classmates advertisements and vote for one you like the most. Write the number of the
advertisement on the paper and put into the container.

Secteme hlasy a na jejich zakladé vyhlasime vitéze. Nechame promluvit zaky, co na vitézné reklamé ocenuji.

The old advertisements below would not be accetable nowadays.

a. Do you have any idea why? (racism, cruelty, sexism)

https://www.boredpanda.com/vintage-ads/?utm_source=google&utm_medium=organic&utm_campaign=organic

b. Imagine the following situation. You have come across to one of the advertisements in your favourite
magazine. Write the editor a short e-mail (60 - 70 words) why the magazine dissapointed you
and what your reaction is (to cancel subscription, to tell all your friends, to report this to the po-
lice...). You have got 12 minutes.

Podle ¢asovych moznosti ¢teme a spole¢né hodnotime nékolik textii v hoding, nebo je opravené a ohodnocené
pfineseme na dal$i hodinu.



Advertising: A Love-Hate Relationship

Read the following advertising quotes and choose the one which resonates with you most.

Advertising is legalized lying.
- H. G. Wells

Simplicity is the ultimate sophistication.

- Leonardo Da Vinci If you can’t explain it to a six year old,

you don’t understand it well enough yourself.
— Albert Einstein

Great content is the best sales tool in the world.
— Marcus Sheridan

The difference between the almost right word and the right
word is the difference between the lightning bug and the lightning.
- Mark Twain

Do you know the authors of the quotes in exercise no 2?

Fill in the table. You can work in pairs and use the internet.

NAME NATIONALITY PROFESSION

H. G. Wells

Leonardo Da Vinci

Albert Einstein

Mark Twain

Marcus Sheridan

Your homework is to create a magazine advertisement. You can use any tools you want. There are two
types of products you can choose from.

a. A product which is currently in your fridge.

b. Your favourite cosmetics product.

Let your imagination fly and follow the tips on the other side at the same time.
At the beginning of the the next lesson, we will vote for the best advertisement so do your best! Good luck!
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e Choose attractive people product can provide

e Make your ad stand out among others (make
your ad upside down, use eye-catching photos
e The text should describe features, not use ... be creative!)

e Emphasize words transmitting emotions

Look at your classmates‘ advertisements and vote for one you like the most. Write the number of the
advertisement on the paper and put into the container.

The old advertisements below would not be accetable nowadays.

a. Do you have any idea why?

https://www.boredpanda.com/vintage-ads/?utm_source=google&utm_medium=organic&utm_campaign=organic

b. Imagine the following situation. You have come across to one of the advertisements in your favourite
magazine. Write the editor a short e-mail (60 - 70 words) why the magazine dissapointed you
and what your reaction is (to cancel subscription, to tell all your friends, to report this to the po-
lice...). You have got 12 minutes.



